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Why Consumers Really Shop 
Online  For the most part, consumers 
who shop online versus brick-and-mortar 
stores do so because it's where they 
expect to find the lowest prices, right?
Wrong.
Most shoppers do not cite “lower 
prices” as their primary motivation for 
shopping the web, according to a new 
survey of over 1,000 consumers by 
Simo Kocher and  Partners, a global 
consultancy that counts retailers 
among its clients.
        
In turn, retailers that make winning the 
low-price war the centerpiece of their 
competitive strategy this coming holiday 
season and in general will regret that tack 
long term, the firm concludes.
While it might sound unglamorous, 
retailers that invest in infrastructure will 
reap long-term customer loyalty, said 
Susan Lee, a partner who runs Simon-
Kocher's consumer goods and retail 
practice in North America.
One only need look to recent moves by 

 Shoppers survey (24%) cited 
“lower prices” as the primary 
motivating factor to purchase 
“vanguard” products -- books, 
c o n s u m e r  e l e c t r o n i c s  a n d 
entertainment – the study revealed.
Meanwhile, 18% of respondents 
said, “lower prices” was the main 
reason they bought “new frontier” 
items such as health and beauty 
products, toys/sports/hobby related 
merchandise, as well as clothing 
and furniture.
However, when it came to buying 
food and beverages, shoppers 
surveyed ranked “better selection” 
as the leading impetus driving their 
purchase, the survey said.
And "free shipping" was the 
leading motivation among 
shoppers (16%) buying 
commodity products like cleaning 
and paper products

the nation's biggest brick-and-mortar 
retailer and the largest online retailer, 
respectively, for guidance on one 
secret to satisfying online shoppers.
Wal-Mart is building two new 
fulfillment centers to boost speed of 
delivery, while Amazon is increasing 
its seasonal warehouse staff by a 
whopping  70 ,000  employees , 
according to a Simon-Kocher press 
release.
“Wal-Mart's competitive issue with 
the big online retailers isn't pricing. 
It's a fulfillment and service battle,” 
Lee said in the release.
       

 
The big lesson: It's a big no-no for 
retailers “to use pricing to correct a 
weakness in another area, like product 
selection or speed of delivery,” she 
said. “You should fix the problem.”
That's not to say that price doesn't 
ma t t e r  t o  shoppe r s  –  bu t  i t s 
importance var ies  by product 
category:
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How Reduction In GST in 
Restaurant is Affecting 
Industry. 

Food Industry is one of the 
happening and fastest growing 
industries.  It is the highest employer 
in the segment between blue collar 
and white-collar people and the 
government collects around eleven 
thousand five hundred crore taxes 
from food and beverage sector only.

A five-member ministerial panel set 
up by the federal indirect tax body, 
the GST Council, is expected to 
examine a proposal for reducing tax 
rates on restaurants at its first 
meeting on Sunday.
The GST Council had previously 
pegged GST rates for air-
conditioned eateries and those with 
liquor licences at 18%, and non-air-
conditioned restaurants at 12%. 
However, the move does not apply 
to restaurants located inside hotels 
with tariffs of Rs 7,500 and above 
and outdoor catering, which will 
continue to be charged at 18% with 

Digital Cash: Past, 
Present and Future

Cryptocurrency has had 
something of a mixed press. 
Considered by some to be the 
future of money, others see it as 
an anarchic scourge to society, 
a boon to fraud, and a 
facilitator for some of the more 
troubling activities taking place 
on internet.
There are, however, some 
undeniably powerful people in 
the former camp, and they're 
keen to bring it fully out of the 
dark recesses of the internet 
and into the light. Billionaire 
entrepreneur Richard Branson, 
for one, is set to throw a 
summit for 30 of the greatest 
minds in cryptocurrency at the 
end of May, while Bitcoin 
behemoth Coinbase has just 
launched its services in the UK, 
citing regulators' 'forward-
looking attitude'.
Cryptocurrency has spent a long 
time struggling to become truly 
accepted in the public space, and 
its evolution into Bitcoin, 
Dodgecoin, Litecoin, and the 
other various incarnations we 
have today, has been more 
laborious than many will have 
hoped. Its rapid growth over 
recent years, however, which 
has seen the price of Bitcoin rise 
from $6 in June 2012 to $225 
today, has left governments and 
corporations playing catch up.
Digital cash was conceived in 

the benefit of input tax credit.
Hike in Menu Price:
Hike in restaurant's menu price 
became one of the foremost 
questions after reduction in GST. 
“The restaurants have welcomed 
the transition to a flat rate of 5 
per cent GST on food. It is up to 
the owners of the restaurant to 
cover the costs themselves or to 
pass it on to the customers by 
increasing the prices of the 
menu,”
Attract more guests:
People who ate three or four 
times a week reduced it once or 
twice a week, as meals became 
expensive due to the high rates of 
GST. With the decrease in the 
GST rate, people could return to 
their eating habits and the number 
of guests will increase.
Now onwards ,we will have to 
pay a uniform GST rate of 5 per 
cent, instead of 12 per cent or 18 
per cent earlier depending on AC 
or 
non-AC restaurants.
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1982 by visionary cryptographer, 
David Chaum. His paper, 'Blind 
Signatures For Untraceable 
Payments', proposed an idea to have 
eCash software on users' PCs which 
stored digital money. This digital 
money was cryptographically signed 
by a bank, and could be spent at any 
store which accepted ecash with no 
need for an account or transmission 
of card numbers. Chaum then 
founded Digi Cash in 1989, raising 
$10m in funding to bring his ideas to 
life, despite just one US bank 
implementing the currency, who did 
so only in a three year trial which 
would eventually prove 
unsuccessful.

Digi Cash went out of business in 
1998, having eventually entered into 
partnerships with a number of major 
European banks, as customers 
deserted the firm, ironically due to the 
loss  of  anonymity  tha t  these 
partnerships created. At least five 
o the r  heav i ly -backed  v i r tua l 
currencies have failed for various 
reasons since 1990. These include 
Beenz, which was backed with 
$100m in funding, and Flooz, which 
was backed by Whoopi Goldberg.

this intensified scrutiny, or 
whether it will go the same as 
way as Flooz and Beenz, is yet 
to be seen. 
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E-BUSINESS AND E-
COMMERCE - ITS 
EMERGING TRENDS

"Electronic commerce [e-
commerce], trade of services 
and goods is growing at a 
phenomenal rate as companies 
and consumers discover the 
benefits of instant access to 
data and the ability to make on-
screen transactions.

E-Business 
It is defined as an information 
system or application which is 
d e l e - g a t e d  t o  b u s i n e s s 
processes. The use of both 
technology and new business 
strategies for doing business 
online. Online business gives a 
perfect channel for sales, 
marketing, 
It defines the E-business as any 
business activity that is carried 
over the Internet, not only trade 
but also servicing customers and 
/ or collaborating with trading 
partners.

In comparison to some of its 
predecessors in the market place, 
Bitcoin has seen massive growth 
since its beginnings in 2009. 
Bitcoin is the first virtual currency 
to exist without a central repository 
or single administrator in place, 
leading it to be classified as 
decentralized by the US treasury. 
Its success has also seen it become 
the first to really enter into the 
public consciousness. Bitcoin has 
been the focus of much of the 
negative press surrounding digital 
cash, thanks to its connection to 
black market site Silk Road, and 
stories of criminal gangs hijacking 
millions of computers across 
Europe with malware, using their 
power to mine the coins.

So what future is there for digital 
cash? Despite having been 
conceived of nearly 33 years ago, 
Government's and corporations 
still seem to be struggling to 
catch up. In August of 2014, the 
UK Treasury began looking into 
Bitcoin and cryptocurrency, while 
a number of companies now 
employ full time economists to 
manage their virtual currencies. 
Whether or not Bitcoin and its 
current competitors can last amid 
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E-Business (Electronic Business) is 
the process that companies are using 
to do business using network. Occurs 
when connecting a company's 
computer systems to its customers, 
employees, distrib-utors or suppliers, 
and all interact through the Internet, 
Intranet or Extranet's
E- Business Emerging Trends
i. Commoditization of Application 
Servers 
ii. Content is the King 
iii. Open Source Frameworks 
iv. Integration Across the Enterprise 
v. Service related Architectures and 
Web Services 
vi. Collaboration 
vii. Grid Computing 

Predictions for the Future 
 By All commercial activity, 
Technology will propagate. 
 The real cost of doing business will 
cover with rises of Prices. 
 For all retailers, e-commerce 
margins and profits will rise to more 
levels. 
 Cast of players will change 
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DO RISING COSTS 
EQUAL INCREASED 
EFFICIENCY?

To academic librarians, the 
serials  cr is is—the budget 
squeeze caused by the rising cost 
of subscriptions to scholarly 
journals—is old news.

Library  on serials rose spending
402 percent between 1986 and 
2 0 1 2 ,  a c c o r d i n g  t o  t h e 
Assoc i a t i on  o f  Resea rch 
L i b r a r i e s ,  a n d  c o s t s  f o r 
individual subscriptions rose by 
an average of 12 percent over the 
past two years alone, a Library 
Journal survey found. 
Because budgets seldom rise at 
comparable rates, journal costs 
account for a bigger and bigger 
share of libraries' annual 
spending on acquisitions—an 
average of 70 percent for the 
15 research universities in the 
Committee on Institutional 
Cooperation, says Kim 
Armstrong, director of the 
consortium's center for library 
initiatives. That makes it harder 

Conclusion 
T h e  e - c o m m e r c e  f r o m  t h e 
perspective of a business process 
as the application of technology 
towards the automation of business 
transactions and work flow. The e-
business is the new form of 
Commerce of internet, without 
borders, with a fresh approach to, 
g lobal  cus tomers ,  bus iness 
models, innovative strategies and 
fresh payment systems.

A company, present in the 
network, sells products or 
services through the Internet. The 
buyer usually pays with a credit 
card for product that will receive 
an agreed period at the door of his 
house. The “e-commerce” is part 
of the process through limited to 
web services and the marketing of 
product. The e-commerce is the 
use of digital communications or 
applications of information 
technology for trade. Though e-
business involves the entire 
organization, not just the e-
commerce to reduce their entire 
value chain, relying on the use of 
the Internet.
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for libraries to buy books and other 
materials. 

And with access costs so high—for a 
layperson with no university 
affiliation, downloading a single 
scholarly article can cost $30 or 
$40—“the vast majority of humanity 
is priced out of getting access, 
particularly in non-wealthy 
countries,” says Nick Shockey, 
director of programs and 
engagement for the Scholarly 
Publishing and Academic Resources 
Coalition, which promotes open 
access.

Academic publishing exists in a 
p e c u l i a r  e c o n o m i c  u n i v e r s e , 
librarians say. Faculty write, peer-
review and edit much of the content in 
scholarly journals, underwritten by 
their universities, or by taxpayers' 
money. Then university libraries buy 
the work back. 

And each journal contains unique 
content, giving publishers extra 
leverage. “If you want to buy Cell, 
you have to buy Cell,” says David 

peer review, upgrade 
technology and perform dozens 
of other behind-the-scenes 
tasks. 

“ O u r  d r i v e r  i s  t o  h e l p 
researchers get to the answers 
that they need more quickly,” 
says Alicia Wise, Elsevier's 
director of access and policy. 
“It's not simply to provide 
content. It's to get tools into their 
hands to make all of their 
research process more effective 
and efficient.”

Josephine
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Lewis, dean of the university 
library at Indiana University-
Purdue University Indianapolis. 
“You can't buy something that 
looks like Cell.”

C o m p o u n d i n g  l i b r a r i a n s ' 
frustration is the increasing 
consolidation of the journal market 
in the hands of a few companies.

In 2013, Elsevier's 2,500 journals 
accounted for nearly one quarter of 
the articles published in all of the 
natural and medical sciences, 
according to a 2015 article in 
PLOS ONE, a journal created by 
t h e  n o n p r o fi t  o p e n  a c c e s s 
p u b l i s h i n g  a n d  a d v o c a c y 
organization PLOS.
Many of the largest publishers are 
commercial operations whose 
recent profit margins ranged 
between 28 and 39 percent, the 
article said. Librarians 
characterize those numbers using 
adjectives such as “obscene” and 
“indefensible.”

But Elsevier insists its 
subscription charges fairly reflect 
the work it takes to coordinate 
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